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Personal datas

Name Sergio Mugnaini

Filiation Fibio Mugnaini e Eladyr de Benedetti Mugnaini
Date of birht  20/02/1976 - Sco Paulo/SP - Brazil

ID 209367313 SSP - SP - 07/05/1986

CPF 27521157842

Home Adress R. Oagy Kalile, 403

Morumbi - Sao Paulo
05657-100, SP - Brazil
Telephone: +55 11 3755.0095

Work Adress Almap Bbdo
Av. Roque Petroni Jr. 999, 6" floor
Morumbi - Sao Paulo
04707-905, SP - Brazil
Telephone: +55 11 2161.5600 #2264

Eletronic Adress

Work e-mail: mugnaini @a mapbbdo.com.br
Personal e-mail: sergiomugnaini @gmail.com

Academic Formation

2000 - 2000 Specialization in Typography.
School Of Visua Arts, SVA, United States

2000 - 2000 Specialization in Web Designer.
School Of Visua Arts, SVA, United States

2000 - 2000 Specialization in Art Director.
School Of Visua Arts, SVA, United States

1996 - 1999 Master in Advertising at
Metodista University de S<o Paulo, UMESP, Sao Paulo, Brazil

Complementary information

2000 - 2000 Course of short duration in Typography
School Of Visua Arts, SVA, United States

2000 - 2000 Course of short duration in advertising
School Of Visua Arts, SVA, United States



2000 - 2000 Course of short duration in Web Designer
School Of Visua Arts, SVA, United States

2006 - 2006 Course of short duration in Craft Art
Quanta Academy of Art, QUANTA, Brazil

2007 Course of short duration in Painting

Quanta Academy of Art, QUANTA, Brazil

Professional performance

1. Almap BBDO - BBDO

2004 - Current

Activities

08/2004 — current Creative Interactive Director

2. DmIDDB - DDB

2003 - 2004

Activities

08/2003 - 08/2004 Art Director Senior

3. J Walter Thompson - JWT

2002 - 2003

Activities

05/2002 - 07/2003 Art Director Senior



4. Ogilvy Interactive - Ogilvy

2000 - 2002

Activities

11/2000 - 04/2002 Art Director

6. Futura Advertising - FUTURA

1997 - 1998
1998 - 1999

Activities

05/1997 - 11/1998 Traineer
12/1998 - 10/1999  Art Assistant

Areas of performance

1. Internet

2. Design

3. Advertising

4. Typography

5. Photography

6. Arts

Languages

English Understands Well, Spesks Well, Writes Well, Reads Well

Spanish Understands Well, Learning Speaks, Learning Writes,Learning Well
Portuguese Understands Well, Speaks Well, Writes Well, Reads Well (native)

Awards



2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

Silver BClient: Greenpeace (CientistQ Sinos Festival, Portugal
Bronze D Client: Volkswagen Orruth about GolQ Sinos Festival, Portugal
Bronze DClient: Greenpeace (Peg SolitaireQ Sinos Festival, Portugal
Gran Prix DClient: Audi QA\udi Robots Q MMonlineg/MSN, Brazil
Gold BClient: Audi Q\udi Robots @ MMonline/MSN, Brazil
Gold BClient: Volkswagen GBolf, DrivingQ MMonline/MSN, Brazil
Gold BClient: Volkswagen Orruth about GolQ MMonline/M SN, Brazil
Gold BClient: Gol Airlines O/.1.A. Gol Q MMonline/MSN, Brazil
Gold BClient: AntarcticaBoa@ Tatto Q MMonline/MSN, Brazil
Silver BClient: Greenpeace (CientistQ MMonline/M SN, Brazil
Silver BClient: Pepsi Q\ir GuitarQ MMonline/MSN, Brazil
Silver BClient: Greenpeace (Peg SolitaireQ MMonline/M SN, Brazil
Silver BClient: Volkswagen (ritanicQ MMonline/M SN, Brazil
Silver BClient: Volkswagen G5olf, Driving Q integrated campaign, MMonline/MSN, Brazil
Silver BClient: Audi QA\udi Robots § integrated campaign, MMonline/MSN, Brazil
Bronze D Client: Escola Panamericana GArrowsQ MMonline/MSN, Brazil
Bronze D Client: Antarctica Boa® barQ MMonline/MSN, Brazil
Gold BClient: Pepsi CEmoticon GeneratorQ El Ojo IberoAmerica, Argentina
Gold BClient: Volkswagen GGolf, DrivingQ El Ojo IberoAmerica, Argentina
Gold BClient: Gol Airlines O/.1.A. Gol Q El Ojo IberoAmerica, Argentina
Gold BClient: AntarcticaBoa@ Tatto Q El Ojo IberoAmerica, Argentina
Silver BClient: Audi GAudi Robots Q El Ojo IberoAmerica, Argentina
Silver BClient: Volkswagen Orruth about GolQ El Ojo IberoAmerica, Argentina
Bronze DClient: Volkswagen GGolf, Driving Q e-mail mkt, El Ojo IberoAmerica, Argentina
Bronze D Client: Volkswagen GGolf, Driving Q integrated campaign, El Ojo IberoAmerica, Argentina

Bronze D Client: Greenpeace (Peg SolitaireQ mobile tool, El Ojo IberoAmerica, Argentina



2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2007

2006

2006

2006

2006

Shortlist B Client: Antarctica (Boa® TattoQ The Cup, Valencia, Spain

Shortlist B Client: Audi QAudi RobotsQ The Cup, Valencia, Spain
Shortlist BClient: Volkswagen Orruth about Gol  Q London Festival, England
Shortlist B Client: Mizuno QVave Creation 8 Q London Festival, England
Shortlist B Client: Greenpeace CCientistQ London Festival, England
Shortlist B Client: Greenpeace QPeg SolitaireQ London Festival, England
Shortlist B Client: Greenpeace (HeartQ London Festival, England
Shortlist BClient: Pepsi Q\ir GuitarQ Cannes Festival, France
Silver - Client: Pepsi "Air Guitar", El Sol Festival, Spain
Silver - Client: Greenpeace "Cientist", El Sol Festival, Spain
Silver - Client: Volkwagen "Golf", El Sol Festival, Spain
Gold - Client: Gol Airlines, "Pointers’, El Sol Festival, Spain
Bronze - Client: Greenpeace, "Peg Solitaire", S<o Paulo Creative Club, Brazil
Bronze - Client: Pepsi Max, "Mirror", Sco Paulo Creative Club, Brazil
Silver - Client: Twix "Panic SMS', Sc<o Paulo Creative Club, Brazil
Gold - Client: Audi "Audi Robots’, S<o Paulo Creative Club, Brazil
Gold - Client: Greenpeace "Cientist", FIAP, Buenos Aires
Merit - Client: Greenpeace"Cientist", D& AD, England
Nomination - Client: Greenpeace "Peg Solitaire", D& AD, England
Bronze - Client: Volkswagen "Fracta", New Y ork Festivals, USA
Gold - Client: Greenpeace "Clock", New York Festivals, USA
Gold - Client: Audi "Audi Robots", New Y ork Festivals, USA
Merit - Client: Audi "Audi Robots", One Show Interactive, USA
Gold - Client: Greenpeace "Peg Solitaire', One Show Interactive, USA
Gold - Client: Greenpeace "Clock", London Festival, England
Bronze - Client: Pepsi "Twist<o (mobile)", El Ojo IberoAmerica, Argentina
Silver - Client: Gol Airlines, "Pointers', El Ojo IberoAmerica, Argentina

Gold - Client: Alpargatas, Havaianas, Festival de Gramado, Brazil



2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2006

2005

2005

2005

2005

2005

2005

2005

2005

2005

2004

Gold - Client: Gol Airlines, "Pointers’, MMonline/MSN, Sc<o Paulo, Brazil

Silver - Client: Alpargatas, Havaianas, El Sol Festival, Spain

Bronze - Client: Volkswagen, "Legend of Omaha', Sco Paulo Creative Club, Brazil
Silver - Client: Volkswagen, "Frank White", Sco Paulo Creative Club, Brazil
Silver - Client: Alpargatas, Havaianas, Sc<o Paulo Creative Club, Brazil

Bronze - Client: Super Interessante Magazine, "Dinossaur”, FIAP, Buenos Aires
Bronze - Client: Bauducco "Boy", FIAP, Buenos Aires

Bronze - Client: Volkswagen, "Le Parkour", FIAP, Buenos Aires

Silver - Client: Greenpeace, "Clock", FIAP, Buenos Aires

Silver - Client: Volkswagen, "Porcpine”, FIAP, Buenos Aires

Silver - Client: Twix, "Relax", FIAP, Buenos Aires

Silver - Client: Claro, "Claro Chip (mobile), FIAP, Buenos Aires

Silver - Client: Volkswagen, "Legend of Omaha', FIAP, Buenos Aires

Gold - Client: Pepsi, "Roberto Carlos’, FIAP, Buenos Aires

Gold - Client: Alpargatas, Havaianas, FIAP, Buenos Aires

Nomination - Client: Alpargatas, Havaianas, D&AD, England

Gold - Client: Alpargatas, Havaianas, Communication Arts, USA

Gold - Client: Alpargatas, Havaianas, Flash Forward, USA

Bronze - Client: Toddy "cow game", El Ojo IberoAmerica, Argentina

Bronze - Client: Volkswagen, "Porcpine”, El Ojo |beroAmerica, Argentina
Bronze - Client: Super Interessante Magazine, "Dinossaur”, El Ojo IberoAmerica, Argentina
Silver - Client: Bauducco, "Boy", El Ojo IberoAmerica, Argentina

Silver - Client: Volkswagen, "Legend of Omaha’, El Ojo IberoAmerica, Argentina
Gold - Client: Pepsi, "Roberto Carlos’, El Ojo IberoAmerica, Argentina

Gold - Client: Alpargatas, Havaianas, El Ojo IberoAmerica, Argentina

Gold - Client: Alpargatas, Havaianas, London Festival, England

Silver - Client: Super Interessante Magazine, Cannes Lion, Cannes Festival, France

Bronze - Client: ItacsSeguros, Cannes Lion, Cannes Festival, France



2004 Bronze - Client: Telef ™ica, Cannes Lion, Cannes Festival, France

2004 Finalist - Client: Philips, Flashforward 2004, San Franscisco, USA

2004 Silver - Client: TAM Express, Cannes Lion, Cannes Festival, France

2004 Silver - Client: TAM Aiirlines, S«<o Paulo Creative Club, Brazil

2004 Silver - Client: Telef ™ica, New York Festivals, USA

2003 Gold - Client: Renault, Cannes Lion, Cannes Festival, France

2003 Gold - Young Creative - Client: Athens Olympic games 2004, Cannes Festival, Young Creative,
France

2003 Gold - Client: IBM, Art Directors Club, New York, USA

2002 Bronze - Client: IBM, Sco Paulo Creative Club, Brazil

2002 Silver - Client: Renault, Sc<o Paulo Creative Club, Brazil

2001 Merit - Client: Unilever, One Show Festival, USA

Bibliography publications
Articles publicated in newspapers, magazines, etc.

1. MUGNAINI, S.
Games: Why companies adopt games to attract new user? Web design Magazine, v.13, p.43 - 49, 2005.

Chapters in books:

1. MUGNAINI, S.
Advertising Now - Online In: Advertising Now - Online.1 ed.Colonia : Taschen, 2006, v.1, p. 36-430.

2. MUGNAINI, S, BATISTA, A.
Interactive Annual 12 In: Communication Arts - Interactive Annual 12.1 ed. Boulder: Communication Arts, 2006, v.1, p.
92-93.

3. MUGNAINI, S.
One Show Interactive In: One Show Interactive.1 ed. New Y ork: One Club Publishing LL C, 2006, v.1, p. 168-205.

4. MUGNAINI, S, BATISTA, A.

20th Annual London International Awards In: 20th Annual London International Awards.1 ed. London: Colourscan Co Pte
Ltd., 2005, v.1, p. 94-94.

Articles in magazines and newspapers

1. MUGNAINI, S. . )
Mobile games becomes advertising. GD Estado de S«<o PauloOmagazine, Sco Paulo, p.B14 - B14, 2006.



2. MUGNAINI, S.
Case - Philips Home Cinema - www.philips.com.br/homecinema. Web design magazine. Rio de Janeiro, v.3, p.34 - 39,
2004.



Events
Workshops, seminars

1. Conference at Q\dvertising Backstage” 2004. (Seminar)
10" Advertising Week, Blumenau, SC, Brazil.

2. Conference at 2" Creative advertising meeting, 2004. (Seminar)
2YCreative advertising meeting, S<o Paulo, Brazil.

3. Conference at Top of Advertising, 2003. (Seminar)
Creative Advertising, Macel—Brazil.

4. Conference at 9~th Creative web designers meeting, 2003. (Seminar)
9Web Designer@ seminar, S<o Paulo, Brazil.

Members of Advertising Jury

1. El Ojo Interactivo, Buenos Aires, 2007
Website jury

2. Design & Advertising Festival (D&AD), 2007
Website jury

3. Jury of 31* Sio Paulo Creative Club Awards, 2006
Website and interactive jury

4. London International Advertising Awards, 2006
London International Advertising Awards
Website and interactive jury

5. MMlonline / MSN Awards, 2006
Meio & Mensagem
Website and interactive jury

6. Jury of 30™ Sio Paulo Creative Club Awards, 2005
S«o Paulo Creative Club
Website and interactive jury

7. Jury of 30" Sdo Paulo Creative Club Awards, 2004
S«o Paulo Creative Club
Website and interactive jury



